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Abstract

Social media , Impact on minors, Digital expenditure , Research evidence , online gambling, Age
verification algorithms, Content Filtering Algorithms Social media has greatly impacted
the manner in which children begin to sense and experience the world, form thoughts toward
personal conception, and relate to consumer culture. The discussion in this essay considers that,
among other issues, these vast and often growing platforms such as Instagram, TikTok, and
YouTube successfully attract millions of money and yet effectively undergo indirect economic
exchanges owing to advertisement from influencers and related media. Digital expenditure has
become a scleral part of micro transactions in the presence of minors newly endowed with their
regimes of practices, all with little knowledge of the latter’s long-term effects. The PAPER
emphasizes the repercussions of comparison culture, little economic and media literacy, and the
role of parents in addressing those issues. It delineates the research- evidenced strategies that
scholars suggest for promoting financial literacy, self-regulation, and responsible online
behavior. It further investigates integrated financial education and media literacy approaches that
may aid the youth in using their digital lives responsibly.
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1. Introduction

Background Information
With the outburst of social media, there has come into effect both good and bad potentials to be
considered with respect to youth. Some world’s Whats-heres and Whats-that communication
implements a foundation for what is an improvement of consumerism, culture of comparison,
and bad standards of beauty by selling Instagram, TikTok, and YouTube to the minors. A fair
number of young audiences would buy into the opinions of a myriad of influencer-marketers as
they promote varied products, services, and lifestyles. Tension from such trends thereby leads to
yet another stream of unexpected pigeonholed financial pressure on families and, thus, an
ever-increasing vulnerability among children- parent vigilance, if any.

Statement of Research Problem
The nature of this study is to afford recognition of the influence of social media on children’s
pocket money, the pressure this provides on family coffers, and the psycho-emotional burden it
generates that touches on the culture of comparison.

Objective of Research
This study aims for indulgent area of social media as a driver for impulse spending, to expose its
hidden financial implications for families, and finally to analyze the emotional costs of
comparison culture. It also suggests solutions by focusing on the development of healthy online
behaviors through finance and media literacy programs.

Significance of the Study
Hence, through digital media, more exposure of these minors to targeted advertisements along
with peer pressure can further have financial as well as psychological consequences. This study
aimed at providing insights into practice for parents, educators, and policymakers in enabling the
minors to make a positive change by equipping them financially and responsibly using social
media to have healthier digital consumption patterns.

2. Literature Review
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Summary of Existing Research

Existing literature found that, indeed, social media has a huge influence on the consumer
behavior of young people. The influencer directly influences buying behavior because of what
one is wearing, cosmetics used, and small micro-transactions in a game with no long- run
implication of this money use. This was discovered by Snyder et al. (2021) and Andrews and
Zhang (2020). According to Nathanson (2019), in-game purchases become a normal occurrence
for entertainment. Another point is the comparison culture that social media creates makes kids
stressful and lowers their self-esteem levels.

Identification of Gaps

While many studies have examined the effects of social media on behavior and self-esteem, few
discuss the not-so-visible financial burden families face or offer practical recommendations on
how to enhance financial and media literacy. This study fills in that gap by providing specific
action steps for managing minors’ spending habits and reducing financial burdens.

3.Influence, Solutions, and Practical Interventions

Identifying Root Causes and Challenges

Algorithms on social media expose kids to advertisements and influencer content that are
promoting unnecessary purchases. Online platforms such as Fortnite and Roblox allow the kids
to spend money using microtransactions on different activities without a parent’s supervision.
Targeted ads are a good example of exploitation of impulsive purchasing tendencies in younger
users via behavioral data.

Proposed Solutions from Experts

So, rigid parental control setup that demand authentication before online purchase should help in
curbing compulsive expenditures, Snyder et al., 2021.

Andrews and Zhang (2020) suggest that financial literacy be introduced in schools and taught
from a young age so that children are prepared to use digital transactions responsibly.
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Nathanson (2019) suggests that gaming companies and platforms introduce spending caps or
transparency reports, so parents can track the amount their children are spending online.
Strategies for Building Financial and Media Literacy

Parents should openly discuss family budgets with children, explaining the importance of
distinguishing between essential and non-essential spending. Schools can offer workshops
focused on media literacy, helping students critically evaluate influencer content and
advertisements. Guardians should consider using apps that monitor screen time and restrict
in-app purchases to promote mindful consumption.

Strategies for Parents and Educators

Parents as well as teachers should teach minors about financial knowledge and responsibility
when it comes to their spending habits. This can be made possible by open discussions in terms
of money and budget and its consequences, such as being a victim of overspending. Training,
teaching tools, workshops online, and more can be a resource for building necessary skills and
knowledge. Parents have further limited the children’s spending, controlled what is browsed in
the internet, and taught healthy alternatives in place of excessive consumption.

Financial Literacy Education
Define and manage expenditure controls
Promote Alternative Activities

4.Data and Trends in Minor Spending Behavior

The survey conducted with minors aged 13-17 revealed that many purchases were motivated by
influencer recommendations, often on non-essential items. Minors also frequently engaged in
microtransactions in games, with spending largely unnoticed by parents until significant charges
accumulated.
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Figure 1: Trends in Minor Betting and In-Game Spending (2019-2023)
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Conclusion

Social media affects children’s lives to a huge extent because it introduces unnecessary
expenditure habit among children, thereby indirectly causing financial burden on parents. This
scenario even gets complicated because of the comparison culture as well as the available digital
transactions to the children as well as their parents.

It’s a multidimensional issue that would involve joint work between part of the parents,
educators, policymakers, and websites that would help reduce influence in social media
regarding spending among the youth. This will enable adolescents to make informed financial
decisions, which will reduce family burden because of finance since knowledge imparted will
involve being familiar with personal finance, effective use of money, and effects of utilizing
social media sites. Collaboration still remains the road to success as well as success in realizing a
bright future among the youths.
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Recommendations for Future Research

Investigate how government policies impact the balance between minors and microtransactions.
Learn if family financial planning applications can assist in controlling wasteful digital spend.
Consider school-based media literacy programs in modifying the phenomenon of comparison
culture among minors.
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